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Seven years ago after spending 
the day hiking and touring Valley 
vineyards and distilleries, Ralph 
Riddle looked at his wife with a 
smile and said, “Karen, we just did 
the Blue Ridge Whisky Wine Loop.”

The term was coined as a catchy-
sounding name to describe a fun-
fi lled day of fi zzy spirits and picture-
perfect scenery, but that night 
Karen came up with an idea.

Seven years later, the Riddles 
oversee the Blue Ridge Whisky 
Wine Loop as a partnership be-
tween Valley businesses to show-
case the area and what it offers to 
both visitors and those who call it 
their own back yard.

“It’s built around the footprint of 
the Shenandoah National Park,” 
said Karen, referring to the fi ve 
counties included in the “loop” that 

surrounds the park. “You have the 
Napa Valley, you have Sonoma 
County — and we have our own 
scenic, beautiful area that is full of 
opportunity.”

With partners ranging from win-
eries, distilleries and breweries to 
restaurants, lodging and attractions, 
the Whisky Wine Loop is a market-
ing initiative aimed at highlighting 
“exceptional” destinations. Member-
ship is based on customer reviews. 
Those who partner with the Loop 
must meet specifi c qualifi cations, 
such as maintaining four or fi ve-star 
ratings on TripAdvisor.com.

Visitors are encouraged to take 
their time to explore and discover 
sites along the loop, using the rec-
ommendations to build their own 
itineraries.

“It’s a private and exclusive 
partnership based on proven qual-
ity experiences,” said Karen, who 
additionally oversees the tourism 

support website DiscoverShenando-
ah.com and along with her husband 
owns the getaway cabins Shadow 
Mountain Escape near Luray. “The 
customer is our main focus, to make 
sure that when they come, they have 
an amazing experience — not just 
an ‘okay’ one.”

Karen continued, noting that 
although inclusion in the Loop is 
limited, each county is highlighted 
as a whole through the Loop’s 
partnerships with each county’s 
Visitor Center, including the 
Luray-Page Visitor Center. Other 
Page County partners include Lu-
ray Caverns, the Mimslyn Inn and 
Blue Ridge Bank.

Through a grant from the Virginia 
Tourism Corp. two years ago, Karen 
and local partners worked with 
Luray artist David Clark to create 
an animated Blue Ridge Whisky 
Wine Loop map that showcases each 
participating business.

“The map really captured it,” said 
Karen. “They’re taking it home with 
them after their visit, passing it 
around at the offi ce, sharing it with 
friends and family.”

That, said Karen, is perhaps the 
strongest aim of the Blue Ridge 
Whiskey Wine Loop — to not only 
highlight the best of what the area 
has to offer, but to bolster visitors to 
the area.

In the next year, Karen plans to 
further tap into Page County’s $67 
million-a-year tourism industry 
(based on the most recent numbers 
from the Virginia Tourism Corp.) 
by highlighting the area’s wedding 
venues and the growing trend of 
destination celebrations.

“It’s one more way to promote the 
area,” said Karen. “This is an initia-
tive that we will work very hard to 
keep alive because it’s one more way 
to get people into our community — 
and then keep them here longer.”
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